
This is an example of market research required before you 
embark on export or international business development 







Optional Day Optional day 
Time 19-Mar 20-Mar 21-Mar 22-Mar
9am Meet In the Hotel Meet In the Hotel Meet In the Hotel
10am Attend IFE Show Attend IFE Show Travel to Central London
11am Please refer to the note below
12pm Edward Rayment Julie Mills

Empire Bespoke foods Shrewd Foodie
1pm Study Tour (see below) 
2pm Arrive in London 2pm Joanna Walker 2pm Adam Pritchard
3pm Purple Basil  Windfall Logistics Ltd Study Tour Ends at 1pm
4pm 4pm Karen Green 3pm Simon Waring
5pm Buyer-ology Green Seed
6pm Pre Brief for companies
7pm In Hotel
8pm

Websites Tour To include 
Joanna Walker www.purple-basil.co.uk Harrods
Karen Green www.buyerology.co.uk Fortnum & Mason
Adam Pritchard www.wfl.co.uk    Selfridges 
Simon Waring www.greenseedgroup.com/ Amazon Fresh

Waitrose
Empire are not taking bookings but just call to the stand Marks and Spencer
Edward Rayment www.empirebespokefoods.com
Julie at Shrewd Foodie will arrange to met us * Key contact for specialty and farm shops
Julie Mills www.shrewdfoodie.co.uk

During the visit 
the companies 
meet with 
distributors and 
in market sales 
agents 







Table 1: Population of the UK and its constituent countries, mid-2021

Population 
mid-2021

Median age 
mid-2021

Population density 
(pop per sq. km) 

mid-2021
UK 67,026,000 40.7 276
England 56,536,000 40.5 434
Wales 3,105,000 43.1 150
Northern 
Ireland 1,905,000 39.8 141
Scotland 5,480,000 42.2 70

https://www.ons.gov.uk



• Median weekly pay for full-time 
employees was £640 in April 2022, 
which is a 5.0% increase over the £610 
in 2021.

• In real terms (that is, adjusted for 
inflation) in April 2022, median weekly 
pay for full-time employees fell by 2.6% 
on the year.



Median gross weekly earnings for full-time 
employees for all local authorities by place of work















Retail group 2022 
store numbers 

2027f 
store numbers 

Tesco 3,851 4,201 

Sainsbury's 1,418 1,435 

Asda 682 783 

Morrisons 1,661 1,575 

Aldi 981 1,181 

Lidl 950 1,170 

Marks & Spencer 987 1,075 

Co-op 2,597 2,662 

Waitrose 336 350 

B&M 1,127 1,409 
 











CHOOSING A  
ROUTE TO 
MARKET

The most important decision to make at this 
stage is whether you will sell directly or 
indirectly into a new market

(A) Direct exporting involves selling direct 
from the exporters location to the customer

(B) Indirect exporting means  working through 
an agent or distributor



It is essential to seek references from 
other exporters,     as well as taking 
legal advice, before entering into any 
trade agreements.

AS WELL AS CHOOSING THE 
RIGHT ROUTE TO MARKET 
CHOOSING THE RIGHT 
PARTNER IS CRUCIAL








